The Dual Screen Paradigm

Merging Cinematic Immersion with Personalized Interactivity
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The Evolution of Viewing:
From Couch Potato to Walking Zombie

Traditional Broadcast VHS/DVD/Cable Streaming Era The Paradox

Live, passive, fixed Increased choice, Infinite content, deeply We built 65-inch screens for
schedules. cumbersome programming, fragmented platforms. the home, yet we abandoned
premium packages. them to stare at 5-inch
smartphone screens.

Viewers favor the interactivity and personalization that comes
natively with personal devices over the passive scale of traditional TV.



The Crisis of Content Overwhelm
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Completely frustrated by the Spend over 6 minutes just Likelihood indecisive viewers will
difficulty of finding content. searching for new content. abandon the search entirely.

The Retreat to Familiarity The Fragmented Journey
53% of frustrated viewers give up and rewatch old shows. Cwver 40% must search multiple services to find desired content.




The Inevitable Media Evolution

r_‘ﬂ Traditional TV m Dual Screen TV

Accessibility Fixed Captioning & Language Personalized, Variable Accessibility
Monetization Broad Group Advertising Hyper-Directed Individual Advertising
Discovery Linear & Fragmented Discovery Integrated Content Library

Engagement Passive Consumption Interactive Engagement & Co-viewing

The solution is to integrate the TV and the Smartphone far more closely,
turning the handheld into the database key and control interface.




The Core Technology Architecture
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The Seamless Handshake:
Initiating the Ecosystem
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The Anchor The Capture

Main screen generates User instantly captures link,
contextual 3R code. securing real-time user settings and
demographic profiles.

The Nexus

Unlocks personalized captions, language
toggles, and interactive links synced
perfectly with the primary broadcast.




Shared Screens,
Individual Experiences

A room full of individuals can see
the same content, but experience
it entirely in their own
context—without disrupting

the group.
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Visual Customization: User-controlled font
sizes and colors for perfect accessibility.




The Ubiquitous Platform: Beyond the Living Room

Education: Real-time Q&A Transit: Contextual Alerts Commerce: Deep Product
and Wireless Sync. & Delay Info. Dives & Instant Surveys.
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The Monetization Engine:
Deep Targeting via Al

Al-Generated QR Prompt
on the primary display.

; . smartphone scan triggers the Al

The - Personification Engine, matching

Intglliggnce ' exact user profiles with localized
demographic needs.

The . Delivery of highly individualized
. - advertisements and offers directly
Conversion = = to the handheld device.
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228%

Higher Ad

Tune-In
Rates

for promotional advertising,
with native ads yielding up
to a SX higher tune-in rate.




The Dual Revenue Flywheel

For Advertisers

Transition from broad demographics to
measurable, localized, directed campaigns.

Improved Campaign ROI.
Subscription /
For Content Providers Ad Revenue

Unlocking New Revenue Ad Inventory.

Enhanced Data Analytics and viewer engagement
tracking.

For the Platform

Decreased Customer Churn and justification for
Premium Subscription Uplift (Ad-Free Tiers /
Picture-in-Picture Ads).
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Projected Revenue Increase




A Global Market Imperative

Projected 32 Million Units by 2028.

Driven primarily by demand for extreme High Adoption Potential fueled by a
documented 46% viewer frustration

\ / rate with current U,

personalization and language flexibility.
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150M+ Potential Users
in emerging markets, driving
maonwmental scale.

With 70% of global households requiring or benefiting from Multi-Language Support,
Incalized accessibility is not a feature—it is the market driver.




Engineering the Future of Engagement
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" Beyond the Uncompromising Al-Driven Unified
' Remote Accessibility Monetization Discovery
Evalve mobile device Standardize personalized Deploy deep Al targeting Prioritize seamless,
integration from simple captioning and dual- for secondary screen cross-platform content
control interfaces to language tracks via advertising, drastically discovery to eliminate

dynamic data keys. COmpanion apps. increasing CPMs. the G-minute search
barrner.

The hardware has peaked. The next era of television will be defined
entirely by how intelligently we connect the screens we already own.




